College Media Advisers Code of Ethical Behavior



Advisers should be keenly aware of the potential for conflict of interest between their
teaching/advising duties and their roles as university staff members and private citizens. It is vital that
they avoid not only actual but apparent conflicts of interest. The promotional/publicity interests of the
university and the news goals of the student media are often incompatible. Advisers should also beware
of becoming the publicity focus of organizations to which they belong or for activities in which they are
participating.

Advisers cannot expect student staff to respect their own ethical guidelines if advisers believe
themselves exempt from strict ethical behavior. The requirements for ethical behavior extend to all
operations of the student media, not just the news or information function.

Perceptions of favoritism in the purchasing of services and equipment or granting of contracts can
be just as damaging to credibility as perceived favoritism in news judgment. This is particularly true when
offers of unrelated equipment or services are made in return for giving business to vendors. A clear
policy which applies to all members or the student media operation should be communicated to all
potential vendors.

The Adviser's Obligations

Membership in College Media Advisers, Inc. signifies acceptance of this code and a willingness to
abide by its tenets.

The organization will support those members who adhere to this code and thereby become victims
of pressure or negative action from university administrations. This may involve formal censure of the
offending individual and/or institution of higher education.
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